

Due in class on Friday, November 16th or Tuesday, November 27th 
**If not turned in by November 27th, you will lose one class period of shopping/selling on Dec.7th. Ten points will be deducted for each day late after November 27th. 
If your ad is not turned in by 4:05pm Dec. 6th, you will not be allowed to participate at all in Desktop Stores. Even if you are absent on November 27th your ad must get to school somehow!
Each store owner must create an advertisement for their Desktop Stores product. You have two (2) options:

· Print ad

· Television commercial
If you have joint ownership in your store (you are working with a partner) you can submit:

· The SAME television commercial
· If you do the print ad you must submit 2 DIFFERENT ones…and they must be different in some way. 
Persuasive Techniques you can use: 
Loaded Language, Before/After, Compare/Contrast
Logical fallacies 
Bandwagon (must be paired with another technique), Plain Folks, Half Truth/Card Stacking, Hasty Generalization, Transfer (connected to feelings), Testimonial

 Print Ad Criteria

· Computer-generated in color on 8½ inch by 11 inch paper; colorful and neat  
· Must include the following: photograph (not drawing) of product, store name and location, your SLOGAN, and features of your product 
· Advertising technique is evident

· Well-developed paragraph on back explains the Persuasive technique or Logical Fallacy and how and why you used it in your print ad

Television Commercial Criteria
· One (1) minute time limit; 
· Must include the following: show actual product, store name and location, your slogan or jingle (song), and explain features of your product (you don’t have to be in the video, it can be animation)
· Advertising technique is evident

· Well-developed paragraph to be turned in explains the Persuasive technique or Logical Fallacy and how and why you used it in your ad
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DTS Advertisement Rubric


TV Ad

Print Ad

	Trait
	Exceeds the standard
	Meets the standard
	Approaching the standard
	Does not meet the standard

	SLOGAN

(10 points)

​__________
	Slogan is clearly identified on advertisement and is catchy/creative
10
	Slogan is clearly identified on advertisement and is somewhat catchy/creative
8
	Slogan is identified on advertisement but lacks creativity
7
	Slogan is not present on advertisement
5

	IMAGE

(10 points)

__________
	Image is clearly identified on advertisement and relates to product

10
	Image is identified on advertisement and somewhat relates to product

8
	Image is identified on advertisement but does not relate to product        7
	Image is  not identified on advertisement and/or does not relate to product   5

	TECHNIQUE

(10 points)

__________

	One of the techniques was clearly and effectively used in advertisement

10
	One of the techniques was somewhat clearly and effectively used in advertisement

8
	One of the  techniques was used in advertisement but not very effectively or clearly                    7
	One of the  techniques was not clearly or effectively used in the advertisement

5

	TARGET AUDIENCE

(10 points)


	It is apparent to whom the product is targeted

10
	It is somewhat apparent to whom the product is targeted

8
	It is barely apparent to whom the product is targeted

7
	It is not apparent to whom the product is targeted

5

	AESTHETICALLY APPEALING

(10 points)

__________

	Ad is colorful/creative and pleasing to the eye. It is apparent that a great deal of planning and thought went into the creation of the ad        10
	Ad is somewhat colorful/creative and pleasing to the eye. It is apparent that planning and thought went into the creation of the ad                  8
	Ad is colorful/creative in some parts but not very pleasing to the eye. A limited amount of planning and thought went into the creation of the ad                7
	Ad is not colorful/creative; not very pleasing to the eye. Little time/planning  went into the creation of the ad

5

	PARAGRAPH

(50 points)

__________


	Paragraph clearly addresses the advertising technique(s) used, clearly explains how it is used in the ad, and clearly explains why this technique was chosen as the best on for the ad               50
	Paragraph  addresses the advertising technique(s) used, offers explanation of how it was used, and tells why it was chosen but lacks clarity

40
	Paragraph addresses advertising technique but does not present a clear understanding of technique and somewhat explains how and why the technique was used              35
	Paragraph does not address an advertising technique nor does it explain how or why the technique was chosen

25


